ication & \Wealthirans

Angie Dethlefs-Trettin,
Director- lowa Council of Foundations lowa

www.lowaCouncilofFoundations.org =
www.lowaC i ions.org :

Rita Frahm,

Chair- Ida County Community Betterment
Foundation
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What is marketing?

R

value/values

advisors

products

and more




Community foundations...

There has never been a greater need...
or a greater opportunity to unleash resources.

Community Foundations are key organizations
in expanding philanthropy.

Why marketing?

talk to donors

participate in meetings

deal with advisors answer phone

make grants manage investors

Marketing can help...

Create awareness
Enhance perceptions

Reinforce decisions




« Our missionis...
+ We describe a community foundation as...
+ We are known for... (three distinct features)
- Five “fast facts”

« The two stories we tell are...

- Our positioning statement

Key Messages




Creating awareness
and buzz

Single greatest point
of leverage

Trustees and donors,
current and past,
as “ambassadors”




Joining forces and
borrowing audiences

AnNimpertanitDoReEhcnnel

High Net Worth Individuals
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EACVISONS

Benefits of community foundations

M/We partner with professional advisors to create highly
effective approaches to charitable giving

o We work through you

E/We help you build stronger client relationships

™ We connect families through the generations

IHEVWALON GERUYVACVISONS

Connecting with Professional Advisors

- Advisors making current referrals
- Connections to Board Members
- Referrals from donors

- Influencers and Community
Networks

- Advisor networks and organizations




Advisors want to manage their
client relationships

« Ask the advisor how s/he would like to work
with you

- Offer to support the advisor in any way—in
front of the client or behind the scenes

- Explain process to the advisor
«+ Keep the advisor informed

« Thank the advisor for referrals

PSHeIFENVeRb

Ida County
COMMUNITY BETTERMENT FOUNDATION

T =y




+ Religion or spirituali

« Involvement of friends.
and family

onfident that donat
will be used in a producti:
and valuable way -

* Have not found a comp
reason to give

* Have a lack of ti
research




Involve your family
in philanthropy

Giving back may strengthen
your family values

Your family can stay involved

in your gift

Families like yours have given
You can address local needs

You can leverage your gift with
gifts from others

PowerPoints for County Presentations

lowa’s Wealth Transfer Projection

$531 billion in 50 years
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- Many more

- Social service agencies

« Arts and cultural organizations
- Healthcare and hospitals

« K-12 schools—public and private
- Colleges and universities
- Religious organizations

- Libraries and municipalities

Personalized
service

Local
expertise

Community
leadership

—

Customized giving approaches
Personal legacies

Strategic grants
Making a difference

Convener, partner and catalyst
Permanent community capital

11



We partner with community organizations
Supplements their development capacity with
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Ida County
COMMUNITY BET_TE MENT FOUNDATIO!

Infermation cont:

Angie Dethlefs-Trettin, towa Counci of Foundations
Jdowa
Counc 515.537.6956

www.lowaC i org

Founn :y Info@lowaCouncilofFoundations.ort

Rita Frahm, ida county Community Betterment Foundation
s Copmity 712.368.4316 ext. 1205
COMMUNITY BITTERMINT FOUNDATION S
e T ritafrahm@heritageiowa.com
www.siouxlandcommunityfoundation.orgfida.aspx
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